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An Empirical Study on Continual Use Behaviors of Group
Purchase Website Based on ECM

DONG Yi-ming, YIN Le,CHEN Yu

(Faculty of Management and Economics s Kunming University of Science and Technology s

Kunming ,Yunnan ,650093)
Abstract Online group purchase has become a promising impetus in the era of electronic com-
merce, which is featured by a large number of group purchase websites. In this paper , based on the Ex-
pectation Confirmation Model (ECM) with some adjustment,some group purchase websites are selected
as the research object and the structural equation model is introduced in the empirical analysis of the the-
ory and assumptions. The factors of the consumers’ continual use intention after initial use is studied
and the model is verified. The research model consists of seven factors including perceived usefulness,
perceived economy, perceived enjoyment, trust, satisfaction, conformation and continual use intention.
Nine assumptions are also presented in this paper. The result shows that the consistency between con-
sumers’ expectation and user experience greatly influence perceived usefulness, perceived economy and
satisfaction, which in turn, imposes significant impacts on the customers’ continual use intention, yet

factors like trust has no significant effect on the continual use intention.
Key words group purchase sites; expectation confirmation model; continual use intention; influ-

ence factors; structural equation modeling
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