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Sudy on the Competitive Advantages of China’ s
Agricultural Exportsin Present International Circumstances

L IU Han-cheng,XIA Ya hua
(B usiness College, Huanggang Normal University, Huanggang, Hubei ,438000)

Absgtract The current international agricultural trade protectionismis still grim ,which has greatly
hindered the exportation of China’ s agricultural products. This article illustrates the competitive advan-
tages of China’ s agricultural export in the present international circumstances on the bass of the sum-
mary of the characteristics of Chinese agricultural product export trade as follows:abundant labor re-
sourcesin the rural areas provide cheap labor in the manufacture ,processng and service of the agricul-
tural products; the varieties of agricultural resources provide favorable conditions to meet the different
demands of the world; the large domestic consumer market and the great |late-development advantage en-
hance the competitiveness of Chinese agricultural products. According to the above analysis,the follow-
ing suggestions have been provided :optimizing the structure and management of China’ sagricultural ex-
ports,increasng the direct subsdies to farmers,implementing the strategy of* green brand;” fully exer-
ting the function of trade associations and avoiding the situation of separated management.
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