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Analysis o the Principles o Egablishing Regional Brand of Agricultural Products

Abstract

YI Yalan ,XIAN G Chao-yang
(College of Economics and Management , Huazhong Agricultural
University ,Wuhan, H ubei ,430070)

Regional brand has become the best choice for brand management of agricultural prod-

ucts,and it is an effective way to promote the competitive ability of regional agricultural products. This
paper summarizes the principles of establishing regional brand through the analysis of the connotation
and characteristics of regional brand of agricultural products,which are asfollows:having a profound re-
gional cultural heritage ,industrial cluster ,leading enterprises’ promotion ,government’ s support ,differ-
entiated marketing method and 0 on. At the same time ,this paper points out the corresponding strate-
gies to cultivate regional brands of agricultural products,which are:to determine the brand' s core values
according to its cultural connotations,to foster leading agricultural enterprises with core competence ,to

establish standard quality system and so on.
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