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Study on Tourist Value Satisfaction Index Model
Based on Tourist Delivered Value
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Abstract From the customer delivered value theory,this paper constructs tourist delivered value in
tourist areas. Based on this, this paper sets up tourist value satisfaction index model,studies the weights
about the influencing factors and analyses the relationship among tourist value satisfaction index,tourist
total value satisfaction index and tourist total cost satisfaction index so that the operators of tourism can
clearly understand the tourist satisfaction index of the service process,weight of certain factors affecting
tourist total satisfaction index and tourist total satisfaction index to tourist areas,which thus will provide
a decision support tools to enhance tourist satisfaction index and competitiveness of tourist areas in the
course of the operation and management for tourist areas.
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